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Part II - English

0. Scope and principles

0.1 Object of measurement. How a brand and its competitors appear when Al answer engines
respond to a fixed panel of buyer questions.

0.2 Four principles. 1. Every rate is shown with its numerator and denominator. 2.
Reproducibility: fixed panel, fixed competitor set, fixed engine set, sampling temperature 0, the
underlying model recorded on every scan. 3. Evidence before interpretation: answer text is
retained; every claim in an interpretation carries an evidence class and passes a machine
verification gate. 4. Nothing partial is scored: an incomplete measurement never enters trends,
reports or benchmarks.



1. Definitions

1.1 Answer. One engine’s single response to one question. A scan contains (sampled questions x
engines) answers.

1.2 Presence rate. Answers naming this brand + all answers. One answer may name several
brands, so presence rates across brands are not additive. “Naming” means this brand; a different
entity with the same name does not count.

1.3 Share of Voice. Answers naming this brand + the sum of mentions of all tracked brands (this
brand plus every object whose relationship is competitor). Rows sum to 100%. Objects with
relationship self, partner or directory are excluded from the denominator.

1.4 Citation rate. Answers whose cited links include a page on the brand’s own domain + all
answers. Engines that return no links always score 0; citation rate is presented separately from
presence, and “cited” is never used to mean “named”.

1.5 Prominence. 0 = absent; 1 = mentioned in passing; 2 = one of several options; 3 = featured
or top recommendation. Top-of-mind rate = answers with prominence 3 + all answers.
Prominence score = mean prominence over answers naming the brand + 3 x 100.

1.6 Sentiment. positive / neutral / negative / none (not named). Sentiment score = mean over
answers naming the brand of positive = 1, neutral = 0.5, negative = 0, x 100.

1.7 Composite index (AIGVR). = 30% presence rate + 25% prominence score + 20% share of
voice + 15% sentiment score + 10% citation rate. The composite is a summary dial; the five
components are the source of truth, and any report showing the composite shows the
components.

1.8 Confidence. Within a cell (an engine, a stage): >12 answers high, >6 medium, fewer low.

1.9 Gap. A high-intent question on which the brand is absent and at least one competitor is
present.

1.10 Alignment with standard answers. Closeness of judged answers to the platform’s library
of standard answers = (aligned + 0.5 x partial) +~ judged. Until the standard answers are verified
by the client this figure is not called accuracy.

2. Measurement panel

2.1 Library. >100 buyer questions per brand per market (implemented as 5 stages x 22 = 110),
written natively in the market language. Stages: discovery / consideration / evaluation /
competitive comparison / trust. Intent classes: high-intent and educational.

2.2 Key prompts. 20 key prompts are frozen permanently; the rest form the extended set, which
may rotate monthly; the two sets are reported separately.

2.3 Sampling. Every scan includes all key prompts, topped up from the extended set to the cap
(12 /20 / 24 by plan); each question is asked once per engine.



2.4 Human review. The library is machine-drafted and human-reviewed. Client rewrites,
exclusions and additions are recorded in an edit log; regenerating the library never overwrites
them.

3. Engines and execution conditions

3.1 Engine set. ChatGPT, Gemini, Perplexity, Claude (via API) and Google Al Overview (the
real search surface). Engine labels are fixed; the underlying model is recorded on every scan’s
scorecard.

3.2 Temperature 0. Residual variation from retrieval engines is treated as measurement noise,
not interpreted.

3.3 A model change is a methodology change. When a provider retires or replaces a model, the
report says so; that engine’s first scan after the change is its new baseline, its movement is not
interpreted that period, and score-drop alerts are suppressed.

3.4 Completeness. If any engine is missing (answer rate below 80%), the scan is not scored and
does not enter the trend. Engine availability is probed before every scan; a liveness patrol runs
daily.

3.5 Diagnostic scans. Manual scans on an engine subset are permitted but are labelled partial
and excluded from trends, digests, benchmarks and the citation index.

3.6 Citation coverage. Citation-based metrics (citation rate, source index, cited-page features)
are computed only on engines that return source links; as of this version that is 4 of the 5 engines
(Gemini, through the current access route, returns none). Dashboards and reports state the engine
denominator of every citation metric.

4. Competitor set

4.1 Locking. The set is agreed with the client at onboarding and locked; after locking it changes
only by explicit review. Unlocked sets are re-identified every 30 days.

4.2 Structure. Each object has a canonical name and aliases, and a relationship: competitor /
partner / directory / self. Only competitor enters share of voice, benchmarks and gaps; self counts
as the brand itself; partner and directory are tracked but not scored.

4.3 Alias folding. Different spellings of one entity count as one object.

5. Judging and the golden set

5.1 Judge. Each answer is judged by a large-language-model judge with a fixed rubric: named or
not, prominence, sentiment, tracked competitors present. Citation is determined deterministically
by link-domain matching.

5.2 Fallback. If the judge is unavailable, string matching is used and the result is flagged.

5.3 Golden set. From 2026-09-21, the full text of every answer in a comparable scan, together
with the machine verdict, enters a golden pool. Humans label it blind (machine verdicts are



never shown). Target: 200 labelled answers per language (about +5 points at 95% confidence for
an agreement rate near 85%).

5.4 Gate for changing the judge. Before the judge (model or rubric) is changed, its agreement
with human labels on the golden set (Cohen’s k) must be shown to be no lower than human—
human agreement, and the change is declared under 3.3.

6. Comparability

6.1 Comparable means the same panel, the same competitor set, the same engine set and the
same sample size.

6.2 Noise band. On an unchanged corpus, composite movements within +3 points are sampling
noise and are not read as improvement or decline.

6.3 Trend basis. Trends are built from scheduled scans; manual scans do not replace them.

6.4 Report stages. Build (under 28 days or fewer than 2 scans: score movement is not
interpreted) / Optimise (under 90 days) / Steady.

7. Evidence discipline and verification

7.1 Evidence classes. Every claim in an interpretation is tagged [Observed] / [Judged] /
[Inferred] / [Hypothesis]; [Judged] is a model’s comparison over material that was actually read
(answer text, the client’s pages).

7.2 Machine verification gate. In an [Observed] claim, every domain must exist in the project’s
citation index, every engine must have been measured in this scan, and every figure must appear
in the scan data. A failing domain drops the claim; a failing figure or engine demotes it to
[Hypothesis]. The counts travel with the report (“N claims checked, M passed”).

7.3 Presentation. Figures carry denominators; ranks use one colour; the composite is never
shown without its components.

7.4 Site comparison. The fetcher reads the client’s own public pages (sitemap discovery, <60
pages, plus brand pages the engines cited); the report then states site coverage — each gap and
key question marked covered (with the page) or vacuum — and contradictions — where an Al
answer excerpt conflicts with a page. Evidence classes: page reading is [Observed], the coverage
and contradiction verdicts are [Judged]. This is not an accuracy metric and does not replace the
client’s own edits to its site and media.

8. Interventions and outcomes

8.1 Intervention. Something the client puts into the public web that engines can read: a content
page, schema, a third-party placement, an encyclopedia entry, a directory profile, a site update.
The URL, publish date and targeted questions are recorded. Once logged, the URL is fetched
automatically — live status, word count and a content hash — and re-checked weekly; a content
change records its date.



8.2 Outcome. Outcomes are never stored; they are computed on demand by splitting comparable
scans at the publish date: for the same question and engine, answers naming the brand + answers
in the window before versus after; domain citations are shown per scan. With no comparable
scan after the date, the outcome reads “awaiting the next scan”. Separately, the answers and
engines citing the exact URL after the publish date are counted.

8.3 Attribution. Outcomes enter interpretation as [Observed] evidence; movement may be
attributed only to a specific action, engine and question.

9. Source index

9.1 Index. Every domain and URL cited in an answer enters a project-level citation index with
the engine, intent, question hash, whether the brand was present, and the competitors present.

9.2 Source leverage. A carrier is a domain seen on >3 questions and >2 engines whose
association with brand presence is >3:1; a gap is a domain cited for competitors and never for the
brand (=5 high-intent citations or >2 questions).

9.3 Category authority. Over the brand pool (the brand plus observed competitors, aliases
folded), each domain’s brand coverage, question coverage, high-intent share and engine spread.

9.4 Cited pages. URLs the engines cited, and the client’s own pages, are read by the fetcher:
identified user agent, robots.txt honoured, each page once, re-read after 30 days, HTML only;
recorded are title, language, published/updated date, length, schema types, FAQ block, heading
structure, outbound domains and a short excerpt. Full page text is kept for internal analysis only;
no copies are supplied to anyone.

9.5 Citation profile. Per engine and per citation intensity (cited >3 times versus once or twice):
the share of read cited pages with schema markup, with an FAQ block, updated within 6 months,
the median length and the brand-owned share; shown only with >8 read pages per engine. The
profile is injected into the content, site and report agents as a measured bar.

10. Data classes and publication threshold

10.1 Four classes. (1) raw engine answer text; (2) platform verdict annotations; (3) the citation
index; @) intervention—outcome telemetry. (2—@) are platform-derived works.

10.2 Confidentiality. A client’s individual figures, reports and identifiable competitive
intelligence are never disclosed to another client; attributed use requires written consent each
time.

10.3 Benchmark threshold. Any published benchmark figure is an anonymised aggregate of no
fewer than 5 clients; raw engine answers are never supplied verbatim to third parties.

10.4 Public source list. A market-level “sources Al engines cite” list carries only domains cited
across >5 independent brand panels and owned by no tracked brand; it contains no client’s
individual figure. Tiers are the market analogue of three tests — >40 citing answers in the
window, >2 engines, >5 in each half of the window — T1 passes all three, T2 two, others are not
listed. Rolling 60-day window, recomputed monthly, released under CC BY 4.0; the list states its
panel, industry and organisation counts. Industry-specific sources never enter the public list.



11. Versioning

v1.1 - 2026-09-24. Any change to a clause increments the version and is declared in reports.
Changes in v1.1 (from v1.0): 3.6 citation coverage; 7.1 adds the [Judged] class and 7.4 moves
site comparison from planned to in force; 8.1-8.2 intervention verification and post-publish
citation counts; 9.4-9.5 cited pages and citation profile; 10.4 public source list rule. v1.0 - 2026-
09-23 was the first edition.

Phan III - Tiéng Viét
0. Pham vi va nguyén tac

0.1 DPoi twgng do. Cach mot thwong hiéu va cac doi thu cta né xuat hién khi cac cong cu tra 1oi
AT trd 161 mo6t bo cau héi c6 dinh ctia ngwdi mua.

0.2 Bon nguyén tac. 1. Moi ty 1€ déu dugc trinh bay kem t¥ s6 va mau s6. 2. C6 thé tai lap: b
cau héi c6 dinh, tap doi thu c6 dinh, tdp engine c6 dinh, nhiét do 1y mau 0, m6 hinh nén dugc
ghi lai @ moi lan quét. 3. Bang chitng di tredc dién gidi: van ban cau tra 10i dugc lvu; moi luan
diém trong phan dién giai mang nhan mitc bang chitng va di qua cong kiém chirng tw dong. 4.

Khong cham diém két qua thiéu: phép do khong day da khong bao gid vao xu huwéng, bao cao

hay chuan so sanh.

1. Pinh nghia

1.1 Cau tra loi. Mot phan hoi cia mot engine cho mot cau hai. Mot lan quét gom (s6 cau hoi
dugce lay mau x so engine) cau tra 1oi.

1.2 Ty lé xuat hién (Presence rate). S6 cau tra 10i c6 nhac thvong hiéu + téng so cau tra 10i.
MOt cau tra 10i c6 thé nhac nhiéu thwong hiéu, nén ty 1€ xuat hién cia cac thwong hiéu khong
cong don. “Nhac” nghia la nhac dung thwong hiéu nay; thuc thé khac trung tén khong dugc tinh.

1.3 Thi phan tiéng néi (Share of Voice). S6 cau tra 16i nhac thwong hiéu + tong s6 lan nhac cta
moi thwong hiéu dwgc theo doi (thwong hiéu nay cong moi doi twgng cé quan hé competitor).
Céac dong cong lai bang 100%. D6i twgng cé quan hé self, partner, directory khong nam trong
mau so.

1.4 Ty lé trich dan (Citation rate). SO cu tra 10i c6 lién két trich dan tdi trang trén tén mién
cta chinh thwong hiéu + tong so6 cau tra 16i. Engine khong tra vé lién két ludon bang 0; ty 1€ trich

dan dwgc trinh bay tach khai ty 1é xudt hién, va “dwgc trich dan” khong bao gio' dung vdi nghia
“dugc nhac”.

1.5 Mitc noi bat (Prominence). 0 = khong xuat hién; 1 = nhac thoang qua; 2 = mdt trong nhiéu
Iwa chon; 3 = duwgc dé xuat dau tién hodc noi bat. Ty 1é dé xuat dau tién = so cau tra 16i c6 mitc
3 + tong so cau tra 10i. Piém ndi bat = trung binh mi&c no6i bat cia céac cau tra 10i c6 nhac thuwong
hiéu + 3 x 100.



1.6 Cam x1c (Sentiment). positive / neutral / negative / none (khong nhac). Piém cam xic =
trung binh trén cac cau tra 10i c6 nhac thwong hiéu véi positive = 1, neutral = 0,5, negative = 0, X
100.

1.7 Chi sa tong hgp (AIGVR). = 30% ty 1€ xuat hién + 25% diém noi bat + 20% thi phan tiéng
noi + 15% diém cam xuc + 10% ty 1é trich dan. Chi s6 tong hgp la thang tém tat; nam chi s6
thanh phan la nguon sw that, va bao cdo nao hién thi chi s6 tong hop cling phai hién thi cac thanh
phan.

1.8 P9 tin cay. Trong mot 6 thong ké (mot engine, mot giai doan): >12 cau tra 16i la cao, >6 la
trung binh, it hon la thap.

1.9 Khoang trong (Gap). Cau héi c6 y dinh cao ma thwong hiéu vang mat trong khi c6 it nhat
mot doi tha xuat hién.

1.10 Mirc khép véi cau tra 1oi chuan. D6 gan cta cac cau tra 16i duge cham vai the vién cau
tra 10i chuan cda nén tang = (khép + 0,5 x khdp mot phan) + s6 cau dugc cham. Chirng nao cau
trd 10i chuan chwa dugc khach hang xac minh, con s6 nay khong dwgc goi la d¢ chinh xac.

2. B0 cau hoi do lvong

2.1 Thu vién. >100 cau hoi ctia nguwdi mua cho moéi thwong hiéu, moi thi treong (trién khai: 5
giai doan x 22 = 110), viét tryc tiép bang ngon ngit thi trwdng. Giai doan: kham phd / can nhac /
danh gia / so sanh canh tranh / tin cay. Y dinh: cao hodc gido duc.

2.2 Cau héi trong diém. 20 cau trong diém dwgc déng bang vinh vién; phan con lai 1a bo mé
rong, c6 thé xoay vong hang thang; hai bo dwgc bao céo riéng.

2.3 Lay mau. Mo6i lan quét gom toan bo cau trong diém, bo sung tr b mad rong dén mirc tran
(12 /20 / 24 theo g6i); moi cau dwgc hoi mot lan trén moi engine.

2.4 Ra soat cua con nguoi. Thu vién do may soan, con ngudi ra soat. Viéc khach hang viét lai,
loai bo hay thém cau hoi dugce ghi vao nhat ky chinh stra; tao lai thw vién khong bao gio ghi de
lén chiing.

3. Engine va diéu kién thuc thi

3.1 Tap engine. ChatGPT, Gemini, Perplexity, Claude (qua API) va Google Al Overview (bé
mat tim kiém that). Nhan engine c6 dinh; m6 hinh nén dwgc ghi trén thé diém ctua moi lan quét.

3.2 Nhiét d¢ 0. Dao dong con lai cta cac engine c6 truy xuat web duwgc xem la nhiéu do, khong
dién giai.

3.3 Thay mo hinh la thay phwong phap. Khi nha cung cap ngirng hoac thay mo hinh, bao céo
phai néu rd; lan quét dau tién sau thay doi la moc mdi cia engine do, bién dong cta n6 khong
dugc dién giai trong ky, va canh bao sut diém dugc tét.

3.4 Tinh day dud. Néu thiéu bat ky engine nao (ty 1€ tra 161 dudi 80%), lan quét khong dugc

chdm diém va khong vao xu huwéng. Tinh trang engine dwgc tham do tredc moi lan quét; tuan tra
hang ngay.



3.5 Quét chan doan. Quét thu cong trén tap con engine dugc phép nhung phai gan nhan “mot
phan” va bi loai khdi xu hwdng, bao cao dinh ky, chuan so sanh va chi muc trich dan.

3.6 Do phu trich dan. Cac chi s6 dua trén trich dan (ty 1€ trich dan, chi muc ngudn, déc diém
trang dugc trich) chi tinh trén cac engine c6 tra vé lién két nguon; & phién ban nay la 4 trong 5
engine (Gemini qua kénh truy cap hién tai khong tra vé nguon). Bang diéu khién va bao céo ghi
rd mau so engine ctia moi chi so trich dan.

4. Tap déi tha

4.1 Khoa. Tap doi tha dugc thong nhat vai khach hang khi khéi dong va khoa lai; sau khi khoa
chi thay d6i qua ra soat rd rang. Tap chwa khéa duwgc nhéan dién lai moi 30 ngay.

4.2 Cau truc. Moi doi twong c6 tén chuan va cac bi danh, cing quan hé: competitor / partner /
directory / self. Chi competitor vao thi phan tiéng néi, chuan so sanh va khoang trong; self dugc
tinh nhw chinh thwong hiéu; partner va directory chi theo doi, khong chdm diém.

4.3 Gop bi danh. Céc cach viét khac nhau cta cung mot thyc thé dugc tinh 1a mét doi twgng.
5. Chdm diém va b0 dit liéu vang

5.1 B6 cham. Moi cau tra 16i dwgc mot bé chdm dya trén mé hinh ngén ngit 16n vdi thang c6
dinh danh gia: c6 nhac hay khong, mitc n6i bat, cdm xuc, cac doi tha dugc theo ddi cé xuét hién.
Trich dan dwgc xac dinh tat dinh bang déi chiéu tén mién lién két.

5.2 Dy phong. Khi bd cham khong kha dung, dung déi chiéu chubi va két qua dwoc danh dau.

5.3 Bo dit liéu vang. Tt 21/09/2026, toan van moi cau tra 10i trong lan quét c6 thé so sanh, cing
phan quyét ctia mdy, dugc dua vao kho vang. Con nguoi gan nhan mu (khong thady phan quyét
ctia may). Muc tiéu: 200 cau moi ngon ngit (khoang +5 diém & do tin cdy 95% véi mitc khép gan
85%).

5.4 Cong thay b cham. Trudc khi thay b chdm (m6 hinh hodc thang), phai chitng minh trén
b dit liéu vang rang mitrc khép vdi nhan cia con ngwoi (Cohen’s k) khong thap hon mitc khép
gilta ngwoi v4i ngudi, va cong bo theo 3.3.

6. Tinh so sanh dwgc
6.1 So sanh dwgc nghia la ciing b cau hoi, cung tap doi tha, cung tap engine, cing cd mau.

6.2 Dai nhieu. Khi kho n6i dung khong d6i, bién dong chi s6 téng hgp trong +3 diém la nhiéu
lay mau, khong dwgce doc la cai thién hay suy giam.

6.3 Co s¢ xu hwong. Xu hudng duge dung tir cac lan quét dinh ky; quét tha cong khong thay
thé.

6.4 Giai doan bao cao. Xay dung (dudi 28 ngay hodc dudi 2 lan quét: khong dién giai bién dong
diém) / T6i wu (dwdi 90 ngay) / On dinh.



7. Ky luat bang chitng va kiém ching

7.1 Mitc bang chitng. Moi luan diém trong phan dién giai dwge gan nhan [Po duwgc] / [Phan
dinh] / [Suy luan] / [Gia thuyét]; [Phan dinh] la két luan so sanh ctia mo6 hinh trén tai liéu da thuc
sy dugc doc (van ban tra 10i, trang cua khach hang).

7.2 Cong kiém chitng ty dong. Trong ludn diém [Po duwgc], moi tén mién phdi ton tai trong chi
muc trich dan cia dy an, moi engine phai da dugc do trong lan quét nay, moi con s6 phai xuat
hién trong dit liéu quét. Tén mién sai — loai bo luan diém; con s6 hodc engine sai — ha xuong
[Gia thuyét]. S6 dém kiém chirng di cung bao céo (“N ludn diém dugc kiém, M dat™).

7.3 Trinh bay. Con s6 kém mau s6; xép hang dung mo6t mau; chi s6 tong hgp khong bao gio
hién thi ma thiéu cac thanh phan.

7.4 Doi chiéu website. B0 1ay trang doc cac trang cong khai ctia chinh khach hang (kham pha
qua sitemap, <60 trang, cong cac trang thirong hiéu ma engine da trich dan); bao céo tir d6 néu
do phu website — moi cau hoi khoang tréng va cau hoi cot 16i duwge danh dau da c6 (kém trang)
hodc trong — va cac mau thuan — noi trich doan cau tra 16i Al xung dot vdi trang. Mitc bang
chitng: viéc doc trang la [Po dugc], phan dinh do pht va mau thuan la [Phan dinh]. Day khong
phai chi s6 d6 chinh xac va khong thay thé viéc khach hang tu stta website va kénh truyén thong
ctia minh.

8. Hanh dong va két qua

8.1 Hanh dong. Diéu khach hang dwa 1én web cong khai ma engine doc dugc: trang ndi dung,
schema, dang trén bén thit ba, muc bach khoa, ho so danh ba, cap nhat website. Ghi lai URL,
ngay dang va cau hdi muc tiéu. Sau khi ghi, URL dugc tw dong lay vé — trang thai hoat dong, s6
tir va ma bam noi dung — va kiém tra lai hang tuan; noi dung thay doi duwoc ghi ngay.

8.2 Két qua. Két qua khong duwgc lwu; duge tinh khi can bang cach chia cac lan quét so sanh
duoc tai ngay dang: cung cau hoi, cung engine, so cau tréa 10i nhac thwong hiéu + s6 cau tra 10i
trong ctta so tredc va sau; so lan trich dan tén mién trinh bay theo moi lan quét. Khi chwa cé lan
quét so sanh dugc sau ngay dang, két qua ghi “chd 1an quét tiép theo”. Ngoai ra, dém so cau tra
16i va s6 engine trich dan ding URL d6 sau ngay dang.

8.3 Quy két. Két qua di vao dién giai dudi dang bang chitng [Po dugc]; bién dong chi dwgce quy
cho mot hanh dong, mot engine, mot cau héi cu thé.

9. Chi muc nguon

9.1 Chi muc. Moi tén mién va URL dugc trich dan trong cau tra 10i di vao chi muc trich dan cdp
dy an cung engine, y dinh, ma bam cau héi, thwong hiéu c6 xuét hién hay khong, va cac doi thu
xuat hién.

9.2 Pon bay nguon. Nguon mang la tén mién xuat hién ¢ >3 cau hoi va >2 engine vdi ty 1€ lién
két cung si hién dién ctia thwong hiéu >3:1; khoang trong la tén mién dwgc trich dan cho doi tha
ma chua bao gio cho thwong hiéu (=5 trich dan y dinh cao hodc >2 cau héi).



9.3 Uy tin nganh. Trén nhom thwong hiéu (thwong hiéu cong cac déi thu quan sat duwgce, da gop
bi danh), tinh cho méi tén mién do pha thwong hiéu, do phu cau héi, ty trong y dinh cao va do
trdi engine.

9.4 Trang dugc trich dan. Cac URL engine da trich dan va cc trang cta chinh khach hang
dugc bo 1dy trang doc: user agent c6 dinh danh, tuan thi robots.txt, moi trang mot lan, doc lai sau
30 ngay, chi HTML,; ghi lai tiéu dé, ngon ngit, ngay xuat ban/cap nhat, do dai, loai schema, muc
FAQ, cau trdc tiéu dé, tén mién lién két ra va mot trich doan ngan. Toan van trang chi dung phan
tich ngi bo; khong cung cap ban sao cho bat ky ai.

9.5 Ho so trich dan. Theo engine va theo cuwong do trich dan (=3 lan so vdi 1-2 lan): ty 1€ trang
dugc trich da doc c6 schema, c6 muc FAQ, cap nhat trong 6 thang, do dai trung vi va ty 1€ trang
thudc thwong hiéu; chi hién thi khi m6i engine c6 >8 trang da doc. H6 so dwoc dwa vao cac agent
noi dung, website va bao cao nhv mot thwdc do thyec té.

10. Phan loai dit liéu va nguwong cong bo

10.1 Bon loai. (D van ban gdc cau tra 10i ctia engine; (2) chu giai phan quyét ctia nén tang; (3) chi
muc trich dan; @) do lwong hanh dong—két qua. 2@ la san pham phai sinh ctia nén tang.

10.2 Bao mat. SO liéu riéng, bao cao va thong tin canh tranh c6 thé nhan dién cia mét khach
hang khong bao gio duoc tiét 16 cho khach hang khac; viéc néu tén can cé dong y bang van ban
cho tirng lan.

10.3 Nguwong chuan so sanh. Moi con s6 chuan so sanh dugc cong bo la tong hgp an danh cta
khong dwdi 5 khach hang; cau tra 10i goc cta engine khong bao gid dwgc cung cdp nguyén van
cho bén tht ba.

10.4 Bang nguon cong khai. Bang “nguon ma Al engine trich dan” cap thi treong chi gom tén
mién dugc trich dan & >5 bo cau héi thwong hiéu doc 1ap va khong thudce thuwong hiéu nao dang
dugc theo doi; khong chita s liéu riéng ctia khach hang nao. Phan hang la ba tiéu chi cap thi
treong — >40 cau tra 10i trich dan trong ky, >2 engine, >5 ¢ mo6i nita ky — dat ca ba la T1, hai
la T2, con lai khong liét ké. Ky trugt 60 ngay, tinh lai hang thang, phat hanh theo CC BY 4.0;
bang ghi r6 s6 bo cau hoi, s6 nganh va so t6 chitc. Nguon dac thu nganh khong bao gio vao bang
cong khai.

11. Phién ban

v1.1 - 24/09/2026. Moi thay doi diéu khoéan déu tang s6 phién ban va duwgc cong bo trong bao
cao. Thay doi ¢ v1.1 (so véi v1.0): 3.6 d6 phu trich dan; 7.1 thém mitc [Phan dinh] va 7.4 d6i
chiéu website chuyén tir du kién sang hiéu liwc; 8.1-8.2 xac minh hanh dong va dém trich dan sau
khi dang; 9.4-9.5 trang duwgc trich dan va ho so trich dan; 10.4 quy tic bang ngudn coéng khai.
v1.0 - 23/09/2026 la an ban dau.
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